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Beef Production and Marketing
System

Institutional

Wholesale

Slaughter/Fabrication

Feedlot

Stocker

Cow/Calf
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Cattle Cycle

Prices for all classes of cattle tend to go up
and down in each cycle

Cycles of prices force changes in level of
production

Price cycles imply:

— Cycles of equity change

— Opportunities for strategic behavior
Cycles may be changing
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Seasonality

* Seasonal price patterns in cattle are very
strong

» Seasonal price patterns vary for different
classes of cattle

* Important for retained ownership and stocker
considerations
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Calf Marketing

* Don’t think of calves as a single marketing
group
— Steers versus heifers
— Heavy versus light
— Feeder heifers versus replacement heifers

* What is the best marketing alternative for
each group of calves?
— Sell at weaning versus retained ownership
— Where and how to sell
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